JOB #91-9-2925 
BUCKS FULL-MARGIN 


October 8, 1991 


FOCUS GROUPS 
TOPIC GUIDE 

I. Introductions/Warm-up 

• A little about yourself 

• Brands usually smoke; other brands buy as back-ups; frequency 
of buying back-up brands 

• Tried any new brands; anything else catching your attention? 

II. About Bucks 


Purchasing 

* When, why first purchased; first reactions to this cigarette? 


♦ How often purchased since then? Prompted by what (like the 
cigarette; coupon; price deal; premium; etc.)? 


• Where do you tend to see this brand in the store -- at the counter, 
at the register, behind the counter? With low-price brands; 
with regular-priced brands? 

s How much does a pack of Bucks cost? Always been that price? 
Aware of any changes in the price? (If aware of price change, 
explore how feel about that; when first noticed that? Any 
impact on purchase or future purchase? Feel any differently 
about Bucks if a full-priced brand?) 


NOTE; If price-change does not come up spontaneously, we will hold 
off and probe this issue a little later, to see if it does emerge on a 
volunteered basis. Along with the discussion of Bucks' pricing, we 
will also explore feelings about price-value brands in general, per 
se and compared with full-margin brands, including the following 
types of probes: 
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' ^ware of different "segments' of off-price brands; name 

some per group. How feel about these segments? Quality, etc.? 

- When, why might you pick up a low-priced brand? Why not 
always smoke a low-priced brand? 

* Pricing tiers of various brands in cigarette category (use packs 
as stimuli) 

Behaviors, _ attitudes and imagery about Bucks 

* Has Bucks become anyone's regular cigarette, or a routine back¬ 
up; discuss impressions of Bucks; likes, dislikes per se and com¬ 
pared with regular brand(s)? 

4 Describe how Bucks taste/smoke like; what other cigarettes are 
they most like? Compare, contrast with these other similar brands. 

• What kind of image does Bucks have? What other cigarettes are 
similar in image to Bucks; compare, contrast these images. Com¬ 
pare the image of Bucks with Marlboro; Camel Light, 

- Compare the image of your regular brand(s) with the image of Bucks. 

• Explore, by stereotyping, the kinds of people Bucks' image «£ likely 
to attract and why (what cigarette brand do these people smoke; 
why would they be attracted to Bucks; their life, lifestyle, etc./. 
Compare, by stereotyping the smokers of Marlboro, Camel Light 
with Bucks, 

- Is any of this imagery related to Bucks price? The "image ' 
conveyed by the name? The package? 

- If Bucks were always a regular-priced cigarette, which 
brands would it be most likely to be competing with? 

Discuss why have those impressions. Why don't ail those 
people switch to Bucks? 

- If Bucks were always one of the low-priced cigarettes, what 
brands, now. would you say it competes with; if you were 
buying a low-priced brand, why wouldn't it always be Bucks? 
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Ad/Promoti.on Awareness 

* Aware of any Bucks advertising, or slogans? Any promotions, 
premiums, etc.? If not volunteered, explore awareness of, 
impressions about "Buck the system": Hat promotion, etc. 

* "Fully explore promotion merchandising 

* Explore Camel C-Note promotion 

- First impressions of C-Note promotion. 

- Have they seen it? Have they started voiiecting? If not, 
do they plan to? 

What are the most appealing items in the catalog? 

- If not currently Camel smokers, would they change orands 
to get C-Notes? 

- If Marlboro did something like this, what would it look 

like? 


I'Get packs of price-value/Bucks for display ana stimulus) 

• Bucks, Camel, Winston. Marlboro. Doral, Cambridge, 
Pyramid, etc. 
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